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- Customer relationship management, Concepts and technologies, Fourth Edition,2019, Francis
Butle & Stan Maklan
- Key Marketing Metrics The 50+ metrics every manager needs to know, 3rd Edition, 2021, Neil
T.Bendle, Paul W . F Arris, Phillip E. Pfeifer, David J. Reibs Tein
- The Art of CRM: Proven strategies for modern customer relationship management, 2019, Max
Fatouretchi
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- Customer care or nightmare! Save your customer relationship, before it’s too late!, 2017,
Clive Price & Jean B. Dean & Bookboon.com
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